
The Recycling and Waste Reduction Commission (RWRC) directed staff to draft 
plans for an outreach campaign regarding the use of reusable bags. 
 
The RWRC is planning on an April 22, 2010 beginning to the campaign, to 
coincide with Earth Day and the planned beginning of reusable bag ordinances 
throughout the County.  
 
The Public Education Subcommittee has approved an initial draft of its FY09/10 
and FY 10/11 that would place two campaigns per year: “Use Reusable Bags” 
and “Recycle Right”.  These two campaigns would utilize television and radio 
commercials, hauler newsletters, city and county websites and other mediums. 
 
In an effort to continue the messaging over a longer period of time, the 
campaigns are tentatively scheduled to begin on May 1, 2010 and end August 
30, 2010.  Spanning two fiscal years allows the campaigns to run continuously at 
a very high level of reach and frequency.  Additional time stretching into the latter 
part of CY2010 is possible, but pending negotiated media buys with Comcast, 
Next Media, and Univision.   
 
The “Use Reusable Bags” campaign has already secured over $10,000 in 
Department of Conservation funds from the Cities of Santa Clara, Mountain 
View, Milpitas and the County of Santa Clara’s unincorporated areas to augment 
the “Use Reusable Bags” campaign.   
 
With these DOC funds, reusable bags would be purchased and distributed as 
part of a wide reaching campaign.  The following is a draft proposal regarding the 
components of a bags distribution in conjunction with Pub Ed media partners: 
 
 

• Next Media (Mix 106.5 and KBAY) has offered to distribute these bags at 
any event where they are  present.  City staff would not be required to 
distribute bags at these events.  A small sampling of events they have 
attended in the past is attached to this email.  Please note that this is 
neither an exhaustive list, nor a confirmed list for the next fiscal year.   

 
• Many of these City events draw residents from across our county.  While 

every effort will be made to have an event in each city, bags would be 
distributed based upon the number of events that Next Media is invited to.  
However, if a City has a need for bags and Next Media is not a participant 
at the event; some bags may be available for specific events staffed by 
the city.    

 
• The pooled DOC funds would go specifically to purchase the reusable 

bags, as advertising is not an approved expenditure.  
 



• In addition to Radio advertising, TV advertising will be pursued to enhance 
the overall campaign via more exposure to a broader demographic.  

 
The Pub Ed group came to general consensus at the may meeting.  Zachary 
reported that a 25% reduction of the $150,000 Pub Ed budget due to much lower 
than expected tonnage.     
 
FY09/10 
$150,000 approved 
$112,500 actual (25% reduction) 

• $56,000 for Recycle Right (May 1  – June 30, 2010) 
• $56,000 for Bags Campaign (April 22 - June 30, 2010 
• $25,000 in DOC contributions from Cities/County for bag 

purchase/distribution  
 
FY10/11 
$125,000 (tentative – forecasting a bit based on this year) 

• $48,000 for Recycle Right Campaign (July 1 – August 30, 2010) 
• $48,000 for Bags Campaign (July 1 – August 30, 2010) 
• $28,000 for Godbe Research Study (September 2010) 

 
 
It is important to note that this is a proposed plan.  If/when RWRC/TAC provide 
direction, Pub Ed would reallocate funds.  
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